
BONDSBONDS

The Digital Difference
in Passing



Why it’s More than
Just a Bond Vote.
Promoting & Planning Builds Trust,
Awareness and Action

https://youtu.be/MgQf0J6JLu0


The Pre-Plan: The Pre-Plan: 

Timelines matter - start early to build momentum

Strategy first, content second

Taking the community’s “temperature” before
launching

Video or Talking in Person

Setting the Stage for Success



What WorksWhat Works

Drip Campaigns that keep your message top of mind

Proven Tactics for Voter Support

Multiple channels to meet people where they are

Consistent, simple, clear messaging



What Doesn’t WorkWhat Doesn’t Work
Common Pitfalls

Jargon-heavy or overly complex language

Long, overwhelming content

Mixed messages or inconsistencies

Getting personal or too reactive online



Difference

The
From Awareness to ActionFrom Awareness to Action
Here’s how we do it



Digital First: 
Websites, Social & Ads
Digital First: 
Websites, Social & Ads
Designed to connect, built to inform



Print & PR: The Tangible
Touchpoints
Print & PR: The Tangible
Touchpoints
Reaching voters where screens can’t



Closing the
Loop: Thank You
& Updates

Closing the
Loop: Thank You
& Updates
Post-election content builds trust
for the future



Hall Pass to the Big
Picture
Hall Pass to the Big
Picture
Key Takeaways

Early planning sets the tone

Engagement continues after the vote

Consistency is credibility

Digital + print = wider reach
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